
Media exposure ≠ ad attentive exposure

Sources: ebiquity The challenge of attention, 2021 p. 52

(Visual) media day

Functional
Internet

Social
media

Newsbran
ds

Commerci
al TV incl

BVOD
Magazines

Commerci
al online

news

Other
online
video

Time with media 41 73 19 127 6 4 30

Ad exposure 28 20 16 11 5 2 1

Ad viewing time 1,5 2,0 1,6 3,0 0,7 0,1 0,4
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04:59:23 or 299’Media

01:23:54 or 84’Ad exposure

00:09:16 or 9’Ad viewing

Based on IP Touchpoints data combined with attention data from Lumen & TVision


